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Guide to Formulating a Social Media Policy

—

Forget obstruction—social media is a fact of life, and it can have enormous positive
value. You can’t and shouldn’t want to beat them: join them and use social media to your
advantage. Employees blocked on a work computer? Smartphones still work. The train
has left the station.

2. Don’t make special policies when the old ones will do. Don’t want employees wasting
time on Facebook? Educate about, and expect, professional standards of behavior, which
apply to many things besides Facebook.

3. Bring all the stakeholders to the table: marketing, HR, compliance, legal, IT, Web
development, internal communications, emergency management, and others.

4. Keep policies short, sweet, and simple—one page with a minimum of jargon. Look at
what other good institutions have done and imitate them.

5. Believe, trust, encourage, and empower your employees—treat them like adults. Guide
best practices. Educate and explain why. Be transparent. Give them information so they
can say positive, correct things about your organization.

Adapted from Gienna Shaw, “Four Steps to the Next Step in Your Social Media Evolution,”
May 4, 2010, and “Five Tips to Guide Your Hospital’s Social Media Policy,” May 11, 2010,
HealthlLeaders Media, gshaw(@healthleadersmedia.com.
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Social Media Policies

Healthcare Social Media Policies List

Here is a list of Social Media polices developed by hospitals and other healthcare-related
groups.

Affinity Health System and Ministry Health Care
Social Media Policy and Employee Guidance (DRAFT, but one of the best and most
comprehensive)

Beth Israel Deaconess Medical Center
Web site terms of use — Section 9 applies to social media

The Centers for Disease Control and Prevention
CDC Social Media Tools Guidelines & Best Practices

Children’s Hospital Los Angeles
Share Your Story — Use and Access

The Cleveland Clinic
Social Media Policy

Danbury Hospital
Blogging Policy for Employees

Duke University Health System
Facebook Guidelines

Inland Northwest Health Services
INHS Employee Social Media Policy

Iowa Hospital Association
Blog Comments Policy

Kaiser Permanente
Emplovee Social Media Policy

LeBonheur Children’s Medical Center
Blog Comments Policy

Lehigh Valley Health Network
Social Media Guidelines

M.D. Anderson Cancer Center
Blog Policies and Guidelines for the Public
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http://candidcio.com/2009/08/12/social-media-policy-and-employee-guidance/
http://candidcio.com/2009/08/12/social-media-policy-and-employee-guidance/
http://candidcio.com/2009/08/12/social-media-policy-and-employee-guidance/
http://www.bidmc.org/TermsofUse.aspx
http://www.bidmc.org/TermsofUse.aspx
http://www.cdc.gov/SocialMedia/Tools/guidelines/?s_cid=tw_eh_78
http://www.childrenshospitalla.org/site/c.ipINKTOAJsG/b.5245675/k.33F7/Share_Your_Story__Use_and_Access.htm
http://www.childrenshospitalla.org/site/c.ipINKTOAJsG/b.5245675/k.33F7/Share_Your_Story__Use_and_Access.htm
http://my.clevelandclinic.org/social_media_policy.aspx
http://my.clevelandclinic.org/social_media_policy.aspx
http://www.danburyhospital.org/en/About-Us/Policies/Legal/Blogging-Policy.aspx
http://www.dukehealth.org/about_duke/about_website/standards/facebook_guidelines
http://www.inhs.info/sub.aspx?id=1902
http://blog.iowahospital.org/about/comment-policy/
http://blog.iowahospital.org/about/comment-policy/
http://xnet.kp.org/newscenter/media/downloads/socialmediapolicy_091609.pdf
http://www.lebonheur.org/blogs/lebonheur/comments-policy.html
http://www.lebonheur.org/blogs/lebonheur/comments-policy.html
http://www.lvhn.org/cupaugust%7C4967
http://www2.mdanderson.org/cancerwise/policies-and-guidelines.html
http://www2.mdanderson.org/cancerwise/policies-and-guidelines.html
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Mayo Clinic

Participation Guidelines for the Public — Basic rules of the road for blogs, etc.
Comments Policy — How the Mayo Clinic handles submitted comments
Guidelines for Employees & Code of Ethics

Ohio State University Medical Center
(including the James Cancer Hospital and OSU College of Medicine):
Social Media philosophy, policy and guidelines

Sutter Health
Emplovee Social Networking Policy
Comments Guidelines

University of Maryland Medical Center
Social Media Comments Policy

UNC Health Care
Social Media Terms of Use

Vanderbilt University Medical Center
Social Media Toolkit — Policies, Education, Videos, etc. An excellent resource

Other Resources

Social Media: Embracing the Opportunities, Averting the Risks
A research study presented by Russell Herder and Ethos Business Law — the main focus is
Health Care

Social Media Governance
Database of 104 Social Media Policies across all major industries

Read more: http://ebennett.org/hsnl/hsmp/#ixzz1aPv7ZY AQ

From Found in Cache: Social Media Resources for Health Care Professionals, from Ed Bennett
http://ebennett.org/hsnl/hsmp/#ixzzOnYPOIVNj


http://sharing.mayoclinic.org/guidelines/
http://sharing.mayoclinic.org/guidelines/
http://www.mayoclinic.org/blogs/comment.html
http://sharing.mayoclinic.org/guidelines/for-mayo-clinic-employees/
http://www.scribd.com/document_collections/2392744
http://www.sutterhealth.org/employees/social_networking_policy.pdf
http://www.sutterhealth.org/employees/social_networking_policy.pdf
http://www.sutterhealth.org/employees/social_networking_policy.pdf
http://www.sutterhealth.org/employees/social_networking_policy.pdf
http://www.umm.edu/resources/web_comments_policy.htm
http://www.umm.edu/resources/web_comments_policy.htm
http://www.umm.edu/resources/web_comments_policy.htm
http://unchealthcare.org/site/newsroom/social-media-terms-of-use
http://ebennett.org/5mu
http://www.russellherder.com/SocialMediaResearch/
http://socialmediagovernance.com/policies.php
http://ebennett.org/hsnl/hsmp/#ixzz1aPv7ZYAQ
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Sample Social Media Policies

Danbury Hospital Blogging Policy

Background

Blogging is the practice of posting weblogs (blogs) to the Internet. This policy is meant to
provide guidelines and the scope of this policy includes Danbury Health System workforce
members and medical staff. Danbury Health Systems respects an employee’s right to use blogs
as a medium of self-expression.

Policy
o Personal blogging is not a business-related activity and should be done during personal

(non-work) time only.

e Company-sponsored blogging may only be done after express authorization of Public

Relations / Marketing.

o In the event that you participate in personal blogging, the following applies:
You are personally responsible for your posts.
If you publish a blog or post to a blog and it has something to do with the work you do, or
with subjects relating to the Danbury Health Systems, you must make it clear that the views
expressed in the blog are solely your personal views and do not necessarily represent the
views of Danbury Health Systems.
Respect copyright, fair use and financial disclosure laws.
Do not disclose confidential or proprietary Danbury Health System information. Consult the
company’s confidentiality policy for guidance about what constitutes confidential
information.
Do not cite or reference business associates or coworkers without their approval.
Ask your manager if you have any questions about what is appropriate to include in your
blog.

o Since your site is a public space, we require that you will be respectful to the company, our
employees, our customers, our partners and affiliates, and others (including our competitors).

You may not provide a link from your site to the company’s website without express
written permission from Public Relations / Marketing.

If you have any questions about these guidelines or any matter related to your site that
these guidelines do not address, please direct them to the organization's Compliance Officer,
Chief Information Officer, or Vice President of Planning and Marketing, as appropriate.

Internet postings that are authorized by Danbury Health Systems must comply with the
Information Technology Group — Internet Standards policy.

Compliance

Failure to comply with this policy will result in corrective or disciplinary action including, where
appropriate, employment termination and legal recourse.

http://www.danburvhospital.org/en/About-Us/Policies/Legal/Blogging-Policy.aspx



http://www.danburyhospital.org/en/About-Us/Policies/Legal/Blogging-Policy.aspx
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For Mavo Clinic Emplovees

The main thing Mayo employees need to remember about blogs and social networking sites is
that the same basic policies apply in these spaces as in other areas of their lives. The purpose of
these guidelines is to help employees understand how Mayo policies apply to these newer
technologies for communication, so you can participate with confidence not only on this blog,
but in other social media platforms.

1.

Follow all applicable Mayo Clinic policies. For example, you must not share confidential or
proprietary information about Mayo Clinic and you must maintain patient privacy. Among
the policies most pertinent to this discussion are those concerning government affairs, mutual
respect, political activity, Computer, E-mail & Internet Use, the Mayo Clinic Integrity
Program, photography and video, release of patient information to media and patient
confidentiality.

Werite in the first person. Where your connection to Mayo Clinic is apparent, make it clear
that you are speaking for yourself and not on behalf of Mayo Clinic. In those circumstances,
you may want to include this disclaimer: “The views expressed on this [blog; website] are
my own and do not reflect the views of my employer.” Consider adding this language in an
“About me” section of your blog or social networking profile.

If you communicate in the public internet about Mayo Clinic or Mayo Clinic-related
matters, disclose your connection with Mayo Clinic and your role at Mayo. Use good
judgment and strive for accuracy in your communications; errors and omissions reflect
poorly on Mayo, and may result in liability for you or Mayo Clinic.

Use a personal email address (not your mayo.edu address) as your primary means of
identification. Just as you would not use Mayo Clinic stationery for a letter to the editor with
your personal views, do not use your Mayo Clinic e-mail address for personal views.

If your blog, posting or other online activities are inconsistent with, or would negatively
impact Mayo Clinic’s reputation or brand, you should not refer to Mayo Clinic, or
identify your connection to Mayo Clinic.

Be respectful and professional to fellow employees, business partners, competitors and
patients. Avoid using unprofessional online personas.

Ensure that your blogging and social networking activity does not interfere with your
work commitments.

Ask the Department of Public Affairs (4-5005 in Rochester, 2-4222 in Arizona, 3-2299 in
Florida) if you have any questions about what is appropriate to include in your blog or social
networking profile. Remember that if you wouldn’t want your manager or others at Mayo to
see your comments, it is unwise to post them to the Internet.

Guidelines for Official Mayo Clinic Participation

Some Mayo staff may be interested in engaging in internet conversations for work-related
purposes, or may be asked by supervisors or leadership to participate, in support of Mayo
Clinic’s organizational objectives. Such engagement on behalf of Mayo Clinic, including
establishment of official external sites representing Mayo Clinic or any Mayo organization,
must be approved and coordinated through the Department of Public Affairs. Mayo Clinic’s
Social Media Team provides oversight and assistance to guide development of new social



Social Media Policies

media platforms, sharing knowledge and instituting best practices for successful
implementation.

o Use of external Web sites for work-related purposes (e.g. photo sharing through Flickr.com)
must be first approved by Public Affairs in conjunction with the Office for Compliance.

Code of Ethics

As Mayo Clinic engages in conversations on the Internet, the following code of ethics applies,
both in Mayo-sponsored sites and in comments on other sites.

e Mayo Clinic blog posts and comments will be accurate and factual.

e Mayo Clinic will acknowledge and correct mistakes promptly.

e When corrections are made, Mayo Clinic will preserve the original post, showing by
strikethrough what corrections have been made, to maintain integrity.

e Mayo Clinic will delete spam and/or comments that are off-topic.

e Mayo Clinic will reply to emails and comments when appropriate.

e Mayo Clinic will link directly to online references and original source materials.

e Mayo Clinic staff will disclose conflicts of interest and will not attempt to conceal their
identity or that they work for Mayo Clinic.

http://dev.sharing.mayoclinic.org/guidelines/for-mayo-clinic-emplovyees/
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(This copy is abridged only to remove references to internal policies and documents that are proprietary)

Kaiser Permanente Social Media Policy
April 30, 2009

1.0

2.0

3.0

4.0

Policy Statement

Social media may be used by Kaiser Permanente employees for business-related
purposes subject to the restrictions set forth in this policy. These restrictions are
intended to ensure compliance with legal and regulatory restrictions and privacy and
confidentiality agreements. Social media includes items such as blogs, podcasts,
discussion forums, and social networks.

Purpose

The purpose of this policy is to provide Kaiser Permanente employees with requirements
for participation in social media, including Kaiser Permanente-hosted social media, and in
non-Kaiser Permanente social media in which the employee’s Kaiser Permanente
affiliation is known, identified, or presumed.

Scope/Coverage

This policy applies to Kaiser Foundation Health Plan, Inc. and Kaiser Foundation Hospitals
and their subsidiaries (KFHP/H) and the non-physician employees of the Permanente
Medical Groups.

Definitions

4.1 Blog — Short for “Web log,” a site that allows an individual or group of
individuals to share a running log of events and personal insights with online
audiences.

4.2 Electronic Media - Non-computing devices, e.g., floppy diskettes, flash memory
drives, CDs DVDs, tapes, hard disks, internal memory, and any other
interchangeable, reusable, and/or portable electronic storage media (1) on which
electronic information is stored, or (2) which are used to move data among
computing systems/devices.

4.3 Kaiser Permanente Information - Information in any form or media that is
created by or on behalf of Kaiser Permanente in the course and scope of its
business, regardless of whether that information is maintained or stored by
Kaiser Permanente and others on Kaiser Permanente’s behalf. Examples of Kaiser
Permanente information include, but are not limited to, patient and member
records, personnel records, financial information, company competitive
information, Kaiser Permanente-developed intellectual property, and business e-
mail messages.

4.4 Member/Patient Identifiable Information (MPII) — Any individually
identifiable information regarding a member/patient of Kaiser Permanente
collected, received, created, transmitted, or maintained in connection with
his/her status as a member or patient, such as PHI and CHD. MPII includes, but
is not limited to, information about a member/patient’s physical or mental health,
the receipt of health care, or payment for that care; member/patient premium
records, enrollment and disenrollment information; name, address, Social

Proprietary Information. Kaiser Permanente. All rights reserved.
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5.0

4.5

4.6

4.7

4.8

4.9

Security Number, account number, security code, information from or about
transactions, driver’s license

number, financial or credit account numbers, phone numbers, ISP and Internet
domain addresses, and other personal identifiers. MPII does not include
individually identifiable information in Kaiser Permanente employment records;
however, it may be subject to other state and federal privacy protections. MPII
does not include individually identifiable information (such as a cell, home or
business phone number) that a workforce member obtains, transmits, or
maintains about another workforce member in connection with a personal or
employment-related relationship with that person.

Podcast — A collection of digital media files distributed over the Internet, often
using syndication feeds, for playback on portable media players and personal
computers.

Protected Health Information (PHI) - Individually identifiable information
(oral, written or electronic) about a member/patient’s physical or mental health,
the receipt of health care, or payment for that care. PHI includes individually
identifiable member/patient payment, dues, enroliment and disenrollment
information. Individually identifiable health information in Kaiser Permanente
employment records is not PHI; however, it may be subject to other state and
federal privacy protections.

RSS feeds or Syndication feeds - A family of different formats used to publish
updated content such as blog entries, news headlines or podcasts and “feed” this
information to subscribers via e-mail or by an RSS reader. This enables users to
keep up with their favorite Web sites in an automated manner that’s easier than
checking them manually (known colloquially as “really simple syndication™).

Social media - Includes but are not limited to blogs, podcasts, discussion
forums, on-line collaborative information and publishing systems that are
accessible to internal and external audiences (i.e., Wikis), RSS feeds, video
sharing, and social networks like MySpace and Facebook.

Wiki - allows users to create, edit, and link Web pages easily; often used to
create collaborative Web sites (called “"Wikis”) and to power community Web
sites.

Provisions

Kaiser Permanente-Hosted Sites

5.1

5.2

5.3

Using Social Media. Employees are expected to adhere to Kaiser Permanente
compliance requirements and the Kaiser Permanente Principles of Responsibility
when using or participating in social media. All the rules that apply to other
Kaiser Permanente communications apply here, specifically: respecting members,
patients, customers and one another; protecting confidentiality, privacy and
security; and safeguarding and proper use of Kaiser Permanente assets.

Be Respectful. Employees may not post any material that is obscene,
defamatory, profane, libelous, threatening, harassing, abusive, hateful, or
embarrassing to another person or entity when posting to Kaiser Permanente-
hosted sites.

Kaiser Permanente-Hosted Blogs. Kaiser Permanente-hosted blogs must
focus on subjects related to the organization.

Proprietary Information. Kaiser Permanente. All rights reserved.
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6.0

5.4

5.5

Abide by the law and respect copyright laws. Employees may not post
content or conduct any activity that fails to conform to any and all applicable
state and federal laws. For Kaiser Permanente’s and our employees’ protection, it
is critical that everyone abide by the copyright laws by ensuring that they have
permission to use or reproduce any copyrighted text, photos, graphics, video or
other material owned by others.

Obtain pre-approval before setting up Kaiser Permanente-hosted sites.
Employees must seek approval from their supervisor before setting up a Kaiser
Permanente-hosted blog or other social media site.

Non-Kaiser Permanente Hosted Sites

5.6

5.7

5.8

Proprietary Information. Employees may not disclose any confidential or
proprietary information of or about Kaiser Permanente, its affiliates, vendors, or
suppliers, including but not limited to business and financial information,
represent that they are communicating the views of Kaiser Permanente, or do
anything that might reasonably create the impression that they are
communicating on behalf of or as a representative of Kaiser Permanente.

Member/Patient Confidentiality. Employees may not use or disclose any
member/patient identifiable information of any kind on any social media without
the express written permission of the member/patient. Even if an individual is
not identified by name within the information you wish to use or disclose, if there
is a reasonable basis to believe that the person could still be identified from that
information, then its use or disclosure could constitute a violation of the Health
Insurance Portability and Accountability Act (HIPAA) and Kaiser Permanente

policy.

Self-Hosted Sites. Employees must not say or suggest that the views and
opinions they express related to Kaiser Permanente and health care topics
represent the official views of Kaiser Permanente.

Requirements Applicable to Both Kaiser Permanente and Non-Kaiser
Permanente Hosted Sites

5.9 Policy application. This policy applies to employees using social media while at
work. It also applies to the use of social media when away from work, when the
employee’s Kaiser Permanente affiliation is identified, known, or presumed. It
does not apply to content that is non-health care related or is otherwise
unrelated to Kaiser Permanente.

Appendices

6.1 Blogging Best Practices (follows next page)

Proprietary Information. Kaiser Permanente. All rights reserved.
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Kaiser Permanente Blogging Best Practices
Blogging is becoming a more common way to communicate and tool for self expression. These
best practices will help you when participating in social media — in particular — blogs and

blogging.

Use a disclaimer: If you publish a blog, post a comment, or share an image and it has
something to do with the work you do at Kaiser Permanente.

Whether you publish a blog or participate in someone else's, make it clear that what you say is
representative of your views and opinions and not necessarily the views and opinions of Kaiser
Permanente. At a minimum in your own blog, you should include the following standard legal
disclaimer language:

The postings on this site are my own and don’t represent Kaiser Permanente’s positions,
strategies or opinions.

OR

DISCLAIMER: This is a personal Web site, produced in my own time and solely reflecting my
personal opinions. Statements on this site do not represent the views or policies of my
employer, past or present, or any other organization with which | may be affiliated. All content is
copyrighted.

Note to managers and executives — This standard disclaimer does not by itself exempt Kaiser
Permanente managers and executives from a special responsibility when blogging. By virtue of
their position, managers and executives must consider whether personal thoughts they publish
may be misunderstood as expressing Kaiser Permanente positions. A manager should assume
that his or her team will read what is written. A blog is not the place to communicate Kaiser
Permanente policies to employees.

Starting Your Internal Blog: Before starting your own internal Kaiser Permanente blog, first
get your manager’s approval to do so. Follow the proper local procedures to actually set up your
blog.

Get Approval: Do not announce company news on your blog. Do not cite or reference
clients, partners or suppliers without their approval.

When the company wishes to communicate publicly — whether to the marketplace or to the
general public — it has well-established processes to do so. Only those officially designated by
Kaiser Permanente have the authorization to speak on behalf of the company.

You must make sure you do not disclose or use Kaiser Permanente confidential or proprietary
information or that of any other person or company on any blog. For example, ask permission to
publish someone’s picture or a conversation that was meant to be private.

Clients, partners or suppliers should not be cited or obviously referenced without their approval.
On your blog or any comment you may post to another blog or message board, never identify a
client, partner or supplier by name without permission and never discuss confidential details of
any of the above. It is acceptable to discuss general details about the kinds of projects and to
use non-identifying pseudonyms for a client (e.g., Client 123) so long as the information
provided does not violate any non-disclosure agreements that may be in place with the client or

Proprietary Information. Kaiser Permanente. All rights reserved.
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make it easy for someone to identify the client. Furthermore, your blog is not the place to
conduct business with a client.

Identify yourself: Name and, when relevant, your position with Kaiser Permanente
Identify yourself — name and, when relevant, your role at Kaiser Permanente - when you blog
about Kaiser Permanente or Kaiser Permanente-related matters. Write in the first person. You
must make it clear that you are speaking for yourself and not on behalf of Kaiser Permanente.

When posting comments on internal Kaiser Permanente blogs use your company e-mail and do
not use pseudonyms or post anonymously.

Take responsibility: You are personally responsible for your post.

Blogs, wikis and other forms of online discourse are individual interactions, not corporate
communications. Kaiser Permanente staff and physicians are personally responsible for their
posts. Be mindful that what you write will be public for a long time.

One of Kaiser Permanente’s core values is "trust and personal responsibility in all relationships."
As a company, Kaiser Permanente trusts — and expects — its workforce to exercise personal
responsibility whenever they blog or participate in any social media medium. This includes not
violating the trust of those with whom they are engaging. Kaiser Permanente staff members
should not use this medium for covert marketing or public relations purposes. If and when
members of Kaiser Permanente’s Communications, Marketing, Sales or other functions
engaged in advocacy for the company have the authorization to participate in blogs, they must
identify themselves as such.

Respect Copyright laws: \When writing, you should never quote more than a few sentences;
linking to another’s work is the best blogging policy. Do not post or conduct any activity that fails
to conform to any and all applicable laws. For Kaiser Permanente’s protection as well as your
own, it is critical that you show proper respect for copyrighted material owned by others this
includes copyright laws for text as well as images.

Be yourself — Some bloggers work anonymously, using pseudonyms or false screen names.
Kaiser Permanente discourages that in blogs, wikis or other forms of online participation that
relate to Kaiser Permanente, our business or issues with which the company is engaged. We
believe in transparency and honesty. If you are blogging about your work for Kaiser
Permanente, we encourage you to use your real name, be clear who you are, and identify that
you work for Kaiser Permanente. Nothing gains you notice in the "blogosphere" more than
honesty -- or dishonesty. If you have a vested interest in something you are discussing be the
first to point it out. But also be smart about protecting yourself and your privacy. What you
publish will be around for a long time, so consider the content carefully and also be judicious in
disclosing personal details.

Speak in the first person — Use your own voice; bring your own personality to the forefront;
say what is on your mind.

Add value — Don't just funnel raw information to a community, add value. That could mean
anything as vast as putting context around news, sharing your own opinions or different
opinions. Background information you choose to share about yourself, such as information
about your family or personal interests, may be useful in helping establish a relationship
between you and your readers, but it is entirely your choice whether to share this information.

Proprietary Information. Kaiser Permanente. All rights reserved.
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Blogs hosted on Kaiser Permanente-owned domains should be used in a way that adds value to
Kaiser Permanente's business. This includes: if it helps you, your coworkers, our clients, or our
partners to do their jobs and solve problems; if it helps to improve knowledge or skills; if it
contributes directly or indirectly to the improvement of Kaiser Permanente's products, processes
and policies; or if it helps to promote Kaiser Permanente's values.

Be accurate — Respect the facts and link to the trusted sources that validate your opinions.

Know your fellow bloggers — The most successful bloggers are those who pay attention to
what others are saying about the topic they want to write about and generously reference and
link to them. Who's blogging on the topics that most interest you? On the Internet, a quick way
to find out who’s saying what is to use the search tools on Technorati, Google Blogs or
Blogdigger. Drop your fellow bloggers a note to introduce yourself and your blog. There is also
an informal community of Kaiser Permanente bloggers, so you can quickly find out which of
your peers are part of the conversation.

Don’t pick fights — \When you see misrepresentations made about Kaiser Permanente in the
media, by analysts or by other bloggers, alert Kaiser Permanente’s corporate communications,
public relations and media relations representatives.

Be the first to respond to your own mistakes — If you make an error, be up front about your
mistake and correct it quickly. If you choose to modify an earlier post, make it clear that you
have done so. Do not delete posts.

Use your best judgment — Remember that there are always consequences to what you write.
If you’re about to post something that makes you uncomfortable, review the suggestions above
and think about why that is. If you're still unsure, and the post is about Kaiser Permanente
business, feel free to discuss your proposed post with your manager. Ultimately, however, you
have sole responsibility for what you choose to post to your blog or express online. You should
make sure that blogging does not interfere with your job or commitments to customers.

Be professional — Kaiser Permanente workforce members are directed that, as with all
communications, statements made in the confines of private blogs or chat rooms must treat the
company and its employees, customers and competitors with respect.

Be mindful of the world’s longer memory — Everything you say is likely to be indexed and
stored forever, either via search engines or through bloggers that reference your posts.

Proprietary Information. Kaiser Permanente. All rights reserved.



	Sample Social Media Policies
	Danbury Hospital Blogging Policy
	Background
	Policy
	Compliance
	The main thing Mayo employees need to remember about blogs and social networking sites is that the same basic policies apply in these spaces as in other areas of their lives. The purpose of these guidelines is to help employees understand how Mayo pol...


